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Public
Confidence

Thereisaneedto
understand when
people are comfortable
with restrictions being
lifted to understand
when they will
participate in society
and economy.

The high level of compliance with stay at home restrictions has
resulted in greater control of COVID-19 in Ireland. The country will
always remember the pain and grief many families and communities
have experienced as a result of losing a loved one, but public health
officials are confident that restrictions can be reviewed, while
acknowledging COVID-19 is with us for an uncertain period of time.

The Irish Government has announced a five phase approach to
re-opening our society and economy, currently planned from
Monday 18th May. Core Research'’s latest report, Roadmap to
Recovery, analyses the public sentiment and confidence towards the
re-opening of the country.

This research, conducted from Friday 8th May to Monday 11th May,
surveyed a nationally representative sample of 1,000 adults asking
them about lifting restrictions in terms of what were important to
the public and when people would be confident in returning to
different areas of life.

Informed by the Government roadmap, this research focuses on five
categories - community health (including social interaction),
, education & childcare, (including
work) and . Across these categories, people rank

38 behaviours or activities in terms of personal importance (e.g.
returning to work, opening cafes, or attending sporting events) and
when they would be confident in returning to these behaviours.
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Analysis has indicated that demand for each of these can be
categorised into three types, according to when people would be
confident with different spaces being re-opened:

1. Pent up demand: the percent of people who want restrictions to
be lifted ahead of the Government’s proposed phase.
The average pent up demand is currently at 35% of adults.

2. Phased demand: the percent of people who agree with lifting
restrictions at the currently planned phased date.
The average phased demand is currently at 18% of adults.

3. Delayed demand: the percent of people who are only confident
that restrictions should be lifted after the Government’s proposed
phase.

The average delayed demand is currently at 45% of adults.

These averages vary significantly by activity, and inform how
organisations, businesses and society can prepare for the various
levels of demand across the summer months.

Currently, by the end of the summer, the majority of the population
is confident to return to every aspect of life (except travel abroad) as
long as health and safety practices are in place.

This report provides an understanding of the growth in public
confidence across the summer months.



Key findings

63% of people are very/extremely concerned about COVID-19,
down from 74% at the end of March 2020.

61% are optimistic that Ireland will overcome the outbreak,
aslight decline from 67% in March 2020.

83% of people positively approve of local businesses and shops,
continuing to have the highest public approval.

The Government’s rating remains high at 75% public approval,
but has declined from 82% in March 2020.

58% of people approve of of large companies handling of the
COVID-19 situation, declining from 65% in April.

65% of citizens believe citizens are handling the pandemic well,
returning to the level it was at when the outbreak began.

70% of people remain convinced the outbreak will last beyond
1st September and into next year.

Community health restriction lifts are the most important to the
Irish public - e.g. travel beyond your region or meet people.

On average, 57% of people say these are important to them and
57% of people will be confident in returning to these behaviours
when the restrictions are lifted.
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In terms of economic restriction lifts, 57% of people say getting
back to the workplace is most important with 54% of the
population saying they would be confident returning by the end
of June, however less people (39%) would be confident about
getting public transport.

In the retail category, the percent of people who will be
confident about reopening shops will increase from 21% of
people in Phase 1 (May), to 53% of people in Phase 3 (July) and
78% of people in Phase 5 (August).

Outdoor retail will have a higher confidence level at the start of
the summer - e.g. 39% of people are confident about Gardening
Centres opening in Phase 1.

When cultural and social spaces open in Phase 5 as currently
planned in the Government Roadmap, 57% of people would be
confident in returning to these spaces, increasing to 70% of the
adult population by the 1st September.

Focusing on travel and tourism, in Phase 4, half of the population
would have confidence in hotels re-opening. This is a larger
percentage of people (28%) who would be confident in
travelling, suggesting an opportunity for domestic tourism.
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How concerned are you about the Coronavirus / COVID-19 situation in your own country?

B Very concerned B Extremely concerned O Average daily growthrate in previous 7 days

80%

70%

60%
lreland still treating
the crisis seriously

The average daily Covid-19 case growth rate at the
time of research for this most recent wave was 1.0%
- which had fallen from 15.6% in our first wave.

50%

40%

30%
This control of the outbreak has translated into a
decline in concern about Covid-19 but the majority
of the population remain vigilant about the
outbreak.

20%

Percent of adults saying they are concerned

10%

0%

30-Mar-20 06-Apr-20 20-Apr-20

Source: 1,000 adults surveyed online, representative of the adult populationin Ireland.
Fieldwork: 30th March; 6th and 20t April 2020; 11th May 2020.
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o How optimistic are you that your country will overcome the coronavirus / COVID-19 outbreak?
61% of the P youthaty i
o 100%
population are
1 70% ® Notoptimistic at all
) )
S 80%
we will overcome. . B0%
.E ® Notoptimistic
The percent of people who are optimistic that 8 70%
Ireland will overcome Covid-19 remains flat. o
©
61% of people are optimistic about controlling the é 60% = Neither
outbreak while 27% of adults are uncertain and =
this has translated into a high level of worry and %0 50%
anxiety among this group. = o
» ®m Optimistic
wn
Transparent, up to date and relevant information % 40%
will ease this sense of uncertainty. o
S 30% = Very Optimistic
o
o
S 20%
O Average daily growth
10% ratein previous 7 days
0%

Source: 1,000 adults surveyed online, representative of the adult population in Ireland.
Fieldwork: 30th March; 6th and 20th April 2020; 11th May 2020.
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Stro ng su ppo rt Public approval: Percent who think stakeholder is handling the outbreak well

continues for 0%

Iocal Shops e \/ Local shops/business, 83%
I I 80% \

Iarge Com panies ® The Government, 75%
(]
70%
Local businesses continue to rank the most high on the
public’s approval rating. Over 80% of people believe .y 0
they are handling the situation in a positive way. As Citizens, 65%

restrictions begin to lift, this positive approval should
translate into a return to supporting local businesses ~ 60%

who have been impacted. Large companies, 58%
There has been a slight decline for fellow citizens, /
WhiCh’ maybe as a rgsult of how people view how 50% ——2 Banks, 51%
other’s are complying or not with the current © -
restrictions, however community solitary remains Qe o
strong with two in three people believing their Ll - Your employer, 46%
neighbours (other citizens) are handling the situation
well. 40% ' .
Social media, 38%
30%
30-Mar-20 06-Apr-20 20-Apr-20 10-May-20

How much do you approve / disapprove of how the following have handled the coronavirus / COVID-19 outbreak so far?
Source: 1,000 adults surveyed online, representative of the adult populationin Ireland.
Fieldwork: 30th March; 6th and 20th April 2020; 11th May 2020.



Length of outbreak

Majority are
prepared for the
long-term.

As outlined in our report on 22 April,
70% believe the COVID-19 outbreak will last
beyond 15t September.

While the population is optimistic, they are
pragmatic and understand the serious concern
about COVID-19.

Despite people understanding the outbreak will
last beyond September, there is a preparedness to
re-engage with society and the economy in safe
ways across the summer months.

35%

30%

25%

20%

15%

10%

5%

0%

| &)

Mar
20

- = Week 1 (before Stay At Home)

Source: 1,000 adults surveyed online, representative of the adult populationin Ireland.

Fieldwork: Week 1 30th March 2020; Week 4 20th April 2020; Week7 11th May 2020.
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How long do you think the Coronavirus/ COVID-19 outbreak will last in Ireland?
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Week 4 (Within Restrictions) Week 7

/0% of people understand the control of the
Covid-19 outbreak will last beyond 15t September 2020

23%

16% |

Jul Aug%Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul
20 20 20 20 21 21 21 21 21 21 21
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Community Cultural Economic Education Retail, Services Travel

SlX Categorles Health & Social & Childcare & Commercial & Tourism
Childcare

Colleges Using public transport
Schools Hotels|

Meeting a small
group outside.

38 activities across  fomeveis
SOCiety & BUSineSS. Social events

(e.g. wedding).

@)

Informed by the Government’s Roadmap for Travelling

Reopening Society & Business, the research beyond 20KM.

surveyed people about 38 activities. Travelling
beyond 5KM. Phone shops

Participants were asked how important to them
was the re-opening, returning or re-starting of
these areas.

Furniture & home
stores|

Barbers and
Hairdressers|

Clothing]
and shoe shops

They were also asked when on a timeline scale
would they be confident in these areas re-opening,
returning or re-starting. Each activity was
qualified, for the participant, with the assumption
that there would be a high level of health and
safety measures in place.

[on)

[2)

hopping centres


https://assets.gov.ie/73722/ffd17d70fbb64b498fd809dde548f411.pdf
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Phase 1 Phase 2 Phase 3

Current 18-May-20 08-Jun-20
Roadmap ey e
Timeline

21-Aug-20 01-Sep-20

Barsandnightclibs  Colleges

Schools

Childcare (beyond
healthcare workers)

Theatres
Barbers and -

Gyms

Museurns

Building sites

lY shops

Hairdressers|

29-Jun-20

Travelling beyond SKM
Playgrounds

Coffee shops
Returning towork

Gardening centres ports shops Clothing and
shoe shops|

i

Electronic/ entists

Phone shops|
otels Shopping centres

T

ook shops

Furniture & home stores [Traveling abroad

et shops

anks

Using public transport
(with limited access)
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Average point (date) at which general population is confident returning to activity.

Importance of
[

activity determines P Trveligbeand 000 |G

T lling b d 5KM.
65% raveting beyon O . these are Important Bubble size determines the distance from the
O— Dentists : proposed Government date - the larger bubbles

patience to wait.

Meeting a small group outside. what the current phase planning is.

60%
. .. . Returning to work.
Community Health restrictions related to social O
interactions (e.g. freedom to travel or meet 55% o
people) are not the most important to people, and Banks (O shopping centres
DIY shops Home visits Barbers and Hairdressers — Schools

as aresult are the restrictions people want to
happen the soonest.

7 A

G .
Clothing Moe shops

Outdoor sports e.g. pitchey~ Eatinrestaurants

Gardening centres O Colleges

0 O O o Social events (e.g. wedding).
Takeaways Coffee shops Using public transport.
Book shops Hotels

w
8

Traveling abroad.

IN
N
X

People understand that returning to work is
important, and there is also a strong
understanding that certain retail can open with

Percent who say behaviour is important

. . . . 40%
physical distancing in place sooner than others
(e.g. DIY shops or Gardening centres). bet shbps childeae
O
Buildi it
uilding sites Q Pubs
Places of worship
30% Furniture & home stores Q Q
Playgrounds Gyms ) Attending a sports
Electronic / Phone shops Cinemas
25%
B d nightclub:
Q Sportsshops Q ars ana nightclubs
20% O Museyms Theatres
15%
. <, o [2) 4 < < 0. 4 < < o 7, 7 - &, o - <, < 2] N4 Z < o o, . <. 3 o 2. <,
S Sy Y, e, S, e, Y0, 5, e, Yo, 2, R0, Yo, 2, Tw, W, Pn W Ve 8 U, Ry Oy 08 o, 2 Yo, Yo, 0, 2, %N T
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How important or relevant are these actions in your life?
Thinking about the following, when would you be personally confident in the following facilities re-opening or starting again?

Source: 1,000 adults surveyed online, representative of the adult populationin Ireland.
Fieldwork: 11th May 2020.
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Community I
Health. O

Ti lling b d 5KM.
65% raveting beyon Bubble size determines the distance from the

proposed Government date — the larger bubbles
X i represent a longer delay in public confidence to
Meeting a small group outside.

, what the current phase planning is.
The freedom to be mobile beyond 5km, and 60% Phase 1 - 18th May 2020

subsequently beyond 20km are the highest Up to 4 people not of same household to meet outdoors while maintaining strict
ranking restriction lifts that people say are 559 social distancing, but only 35% would be confident with doing this in phase 1.

important to them personally. il Q
ome VISITS

Over 60% of the population say this freedom is
important to them and as a result, the average
adult would like these restrictions lifted two
weeks before the planned date.

w
8

Phase 2 - 8th June 2020

Up to four people may visit another

household for a short period of time while

maintaining strict social distancing, but only Social events (e.g. wedding).
43% would allow others visit their home.

N
[
X

N
8

However, this does not mean that people are
planning to immediately meet other people, as
they understand the health implications.

Planning a Wedding for September?
Currently 74% of people would be confident
with attending a wedding in September

w
N
X

Percent who say behaviour is important

While meeting a small group outside is important 0%
to 57% of adults, the average date they would be
confident in doing so is 279 July. This is 6 weeks
after the Government is advising that this
restriction could be adjusted.

25%

20%
Similarly, people say, on average, they would wait

until 2204 July to have a short home visit and

confidence in attending social events such as

weddings will not happen until 14t September.

15%
Yo <p e B O Y5 p, Y, D Y%

O P25 sp = 0y 2, Vs =, 9, O On V5 Yo < <,
s, %, o, >, W Yo > ¢ Y% S, L Y9 o, T Y,
< %% % % X % % T T T M M % G

>
%, %, <%,
Yl Y T Y T e e %

How important or relevant are these actions in your life?
Thinking about the following, when would you be personally confident in the following facilities re-opening or starting again?

Source: 1,000 adults surveyed online, representative of the adult population in Ireland.

Fieldwork: 11th May 2020.
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Return to

o6 PRGN (PReEE
Workplace.

65% Bubble size determines the distance from the
proposed Government date — the larger bubbles
represent a longer delay in public confidence to

. 3 . what the current phase planning is.
The average date for confidence in returning to the 60% Return to Workplace

workplace is 315t July. When non-essential retail is
due to open in Phase 3, 54% of the population say 55%

Manual workers: 20t July ) Returningtowork.
Office workers: 24t July [/
General Population: 315t July

they would be confident returning to the workplace at Work-school gap: Schools
B . Sch
this point. o 7 weeks % \Working Parents: 24t August
General Population: 315t August
There are also three key tension points to consider: Commlite gap:
45% 6 weeks Chlleges College

1. The Commute Gap.
On average, workers are confident to return to the

Student: 20th August

/6 \ General Population: 29th August

Percent who say behaviour is important

1 40% Using public t :
workplace from phase 3, but are not confident about <> v SHe P trenspory
getting public transport until the end of phase 5. . Childchre Using Public Transport
: | a Worker: 4th September
2. The Childcare Gap. Euilding sites o0 General Population: 1st September
< X v n
Working parents of pre-schoolers want to return to 30% L 8| childcare
work also in phase 3, but would not be confident g % Working Parents: 5t August
about childcare until after this point. & C | General Population: 12t August
25%
3. The School-Work Gap.
Similarly, working parents of schoolchildren know 20%
schools won't open until September with limited
access.
15%
Zo D% 0, Oy e 2 D O s 2 D 05 W Vs 2 @ 0y Y 2 R On Vs Vo o 0y O v D5 % Oy 7, 2
e, S8, C, e, %, P, 0, o, @, o, >, W Yo > v Y 2 Vv, VY. @ O R0 o, 2, N %6, ¢, 0O =, Yw. %7
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How important or relevant are these actions in your life?
Thinking about the following, when would you be personally confident in the following facilities re-opening or starting again?

Source: 1,000 adults surveyed online, representative of the adult population in Ireland.

Fieldwork: 11th May 2020.



Retail, Services
& Commercial.

The phasing of public confidence in returning to
retail spaces mirrors the Government’s plans,
however public confidence will build acressthe
phases.

Initially, between phase 2 and phase 3, the
average consumer will be confident to return to
banks, DIY shops and Gardening Centres.

While non-essential retail willopenin Phase 3, itis
not until Phase 4 when the public will be confident
returning to clothing shops, pet shops, book shops,
furniture and home stores, electronic shops and
sports shops.

69% of people agree that barbers and
hairdressers should open in Phase 4, and the
public would also like to see Shopping centres
open before Phase 5.

Source: 1,000 adults surveyed online, representative of the adult population in lreland.

Fieldwork: 11th May 2020.

65%

60%

55%

IS 2 n
N 2 N

w
N
X

Percent who say behaviour is important

30%

25%

20%

15%
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Phase 2

Bubble size determines the distance from the
proposed Government date — the larger bubbles
represent a longer delay in public confidence to
what the current phase planning is.

G Dentists

O Banks @ Shopping centres Demand for Haircut
DIY shops Barbers and Hairdressers When barbers and hairdressers open in Phase 4,
O 69% of people say they would confident in returning.

Clothing and shoe shobs

Home improvements

36% of people say they would return to
DIY shops and 39% say they would
return to Garden centres in phase 1

Gardening centr

Takeaways

Book shops
Pet shops

Pent up demand for Retail
On average, 36% of people would like to see
other retail open ahead of planned phase

Furniture & home store
Electronic / Phone shops

Sports shops

e ‘JJ < 0{’ O Y5, <». Y & %

O P25 sp = 0y 2, Vs =, 9, O On V5 Yo < <,
5, Y, o, >, W Yo > v %2 S, L Y9 o, T Y,
< %% % % X % % T T T M M % G G

>
%, %, <%,
Yl Y T Y T e e %

How important or relevant are these actions in your life?
Thinking about the following, when would you be personally confident in the following facilities re-opening or starting again?



Retail.

If or when retail re-opens on 18" May (Phase 1),
two in five consumers will be confident in
returning to these retail spaces. Initially, 36% of
adults would have confidence in DIY shops
opening in Phase 1, and this confidenceincreases
to 82% of all adults by Phase 4. Similarly, 39%of
consumers would be confident about returningto
Garden centres in Phase 1.

The average confidence in returning to all retail
spaces will increase from 37% in Phase 2to 53%in
phase 3 up to 78% confidence in Phase 5 which is
planned for 10t August.

Source: 1,000 adults surveyed online, representative of the adult population in lreland.

Fieldwork: 11th May 2020.

Percent who will return at date

Barbers and Halrdrez%

CIothlng and shoe shops

=/

Sports shops

Gardening centres

Banks /
DIY shops
30%
Pet shops

Dentists

Electronic / Phone shops
Furniture & home stores §

7

7

ﬂ//Average Public Confidence for Retail Opening

37 %

53% 68 % /8%

10%
21%
Phase 1
0%
18 May 08 Jun

29 Jun

20 Jul

10 Aug

31 Aug

21Sep

12 Oct

—e— Takeaways

—o—DIY shops
—e— Gardening centres
e— Sports shops
—e—Electronic/ Phone shops
Book shops
—eo—Furniture & home stores
—o— Pet shops
—e—Banks
Barbers and Hairdressers
—o— Clothing and shoe shops
—e— Dentists

Shopping centres

02 Nov 23 Nov 14 Dec
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Cultural
& Social.

Phase 1 Phase 2

65% Bubble size determines the distance from the
proposed Government date — the larger bubbles
represent a longer delay in public confidence to
what the current phase planning is.

The return to the hospitality and recreation 60%
sectors will be slower than retail, however there is Cafes and Restaurants
a confidence amongst a significant percentage of 55% 50% of people would return to a café when

they re-open in phase 3, however there is more
caution with eat-in restaurants, with 35%
saying they would be confident returning.

the population.
. : ’ , ‘ 50%
There is a higher level of confidence in returning

to cafes and restaurants, followed by cultural Outdoor sports e.g. pitches~ Eatin restaurants

=
8
g
£

spaces later in the summer. 3 45%
=
<

s . 0 Phase 5: Opening of Pubs

When cultural and social spaces openin Phase 5 as 2 O pening ) )

. T 40% Coffee shops Currently, half the population would be confident
currently planned in the Government Roadmap, o returning to the pub when it opens in phase 5, and this will
57% of people would be confident in returning to ; grow to 65% in September and over 80% by Christmas.
these spaces, increasing to 70% of the adult g 3%
population by the 15t September. a Pubs

Q Places of worship
30%

Given the nature of “Social” spaces, key to building Gyms )
) ) ) ; Playgrounds . Attending a sports
this confidence will be demonstrating how other O Cinemas

people use the spaces safely. 2% Niche interest areas but strong confidence
Playgrounds, museums, gyms and theatres have a
o lower level of importance for the general O Musedins
population, but 56% of people say they would be Theatres

confident returning to these spaces in phase 5.

Bars and nightclubs

15%
"7\% o 0y X, R, %o, T, 09,1/ 0_04/ s, Yo, Yo, &, %
» % D Q\, Q~, QA, Q\, o0 o

How important or relevant are these actions in your life?
Thinking about the following, when would you be personally confident in the following facilities re-opening or starting again?

o. 4 < < o 7, s < Q. o
> %S %, vo, > b Y v v Y2 D
Y b b Y by T Y, Y %,

%Y
® e @

Source: 1,000 adults surveyed online, representative of the adult population in Ireland.

Fieldwork: 11th May 2020.
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Travel
& Tourism.

In Phase 4, 49% of people would have confidence
in hotels re-opening. This is a larger percentage of
people (28%) who would be confident in travelling.

Half the population (49%) would
be confident hotels should re-

open in Phase 4 (20 July), rising

n . to 80% in September.
As aresult, there is possibly a segment of the P

market who would have (pre-Covid-19) gone on a

Percent who would have confidence in re-opening

foreign holiday, but who now would be more e
confident of staying in a hotel in Ireland.
g pub PO
This “holiday confidence gap” may provide much y °
needed hope for the domestic tourism sector. a |
. 59
40% e
= © —e—Hotels
i) o
T
C
o
(]
30% P
Traveling abroad.
) —e— Using publictransport.
o 28% of people would travel abroad in Phase 4 when people
20% can "travel beyond their region.”
With no clear guidelines on foreign travel and restrictions
being introduced this will probably decline.
10%
° e— Traveling abroad.
0%

18 May 08 Jun 29 Jun 20 Jul 10 Aug 31 Aug 21Sep 12 Oct 02 Nov 23 Nov 14 Dec

Source: 1,000 adults surveyed online, representative of the adult populationin Ireland.

Fieldwork: 11th May 2020.



What to

communicate?
Building on this
Conditional Confidence

Key to all of this current level of conditional
confidence - that is the current perception of
returning to the world - is how businesses, public
spaces and citizens behave in the coming weeks.

Of course, public health is the key priority, but
crucial to consumer demand will be the comfort
and confidence of people physically and socially
adapting as doors re-open.

Across the summer, there are four key elements
to communicate to customers.

Public Health
& Safety
Measures

Expectations
of Experience

Gratitude
for Support

Non-physical
exchanges
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Customers are confident in returning to spaces only if they are reassured that
businesses are adhering to the highest level of health and safety measures. They
expect businesses will do the upmost to protect their staff and their customers.

As daily experiences will be significantly different with physical distancing
measures, it will be important to manage customer expectations. Communicating
how staff and customers will have to behave in-store, waiting times, or delays will
ensure that customers do not feel let down by the experience.

People are keen to support the businesses who have handled the COVID-19
situation in a positive way, however many households have been emotionally and
financially impacted. Therefore business needs to show gratitude to customers
returning and as importantly to their staff for their efforts.

A significant number of people will continue to not be confident in returning to
physical spaces such as shops, often because they are protecting their household’s
health. To cater to this group, businesses should continue to communicate

distribution channels (e.g. delivery or digital) which reduces the health risks.




About Core Research

Thereis a lot of noise in every market. We exist to navigate
this noise. We believe business action should be driven by
insight and contextual intelligence.

We work directly and independently with clients across
every category and market focusing on business impact.
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About Core

Core Research is part of Core, Ireland’s largest marketing
communications company, collaborating across 9 practices,
providing services in sponsorship, strategy, research,
investment, media, creative, learning, data and recruitment.

For more information

onecore.ie/research
+353 1649 6316



