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The Judges’ Comments core Research

A strong winner in a hard fought category.

An insights driven strategy was developed from this comprehensive program of in-depth research
A well thought through, detailed, robust, layered methodology set the foundation for delivering a
new brand proposition for Trocaire.

Research based marketing thinking and results delivered a lifeline to the charity in a challenging
year that demanded informed action.
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To understand What mOtlvateS INE TODAY
donatlon and what blocks CAIRE.ORG
= donatlon
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A key barrier to donating lies with the sense of
proximity. Trocaire and their beneficiaries can ¢
feel ‘far away’ from donors physically, mentally

and emotionally. S 1
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1. Emotional: a story that will effe ﬂ zpull
onthe heartstrings A £V

2. Rational: reassurance that there
to the donation

3. Personal: somebody to whom we€can ™

relate that delivers a direct connes‘t-lon
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A story that will effectively Reassurance that thereis a Somebody to whom we can relate
pull on the heartstrings point to the donation that delivers a direct connection
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As We begin a' new vaar, we wantACh|eved by 2021

amazing.supporters fortheir contifued generosr(y
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About Core Research

Thereis a lot of noise in every market. We exist to
navigate this noise. We believe business action should be
driven by insight and contextual intelligence.

We work directly and independently with clients across
every category and market focusing on business impact.

About Core

Core Research is part of Core, Ireland’s largest
marketing communications company, collaborating
across 9 practices, providing services in
sponsorship, strategy, research, investment, media,
creative, learning, data and recruitment.

core

For more information
Naomi.staff@onecore.ie

onecore.ie/blog
+3531 649 6316
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