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THE HOMOGENOUS
‘NON-PLACE’ —

e

“Everywhere looks like
everywhere else, and a result,
anywhere feels like nowhere in
particular”

Marc Augé



AN ABUNDANC
OF CULTURE

Everything, everywhere, all at
once.




“THE ALGORITHM
S CREATING
FILTER ¢
BUBBLES”

All Parisner



“You say that everythinw
sounds the same |
Then you go buy them
There’s no excuses, my friend
Let’s push things forward”

Mike Skinner: The gtreets
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CREATIVITY IS
THE ANTIDOTE.
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CREATIVITY
MOVES
UNDERSTANDING

“Underneath all the thundering,
there’'s magic”

Kneecap / Grian Chattan
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DESCRIBE A KISS TO
SOMEONE WHO HAS
NEVER EXPERIENCED
ONE.
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THAaT FirsT K1ss

The way you feel when you kiss him
for the first time.
Like fire within your bones.

Like your soul has returned to the water.
Like every part of you that came
from a dead star
is alive again.

Nikita Gill
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| know water brands...




| know Louis Vuitton...

Ah..ok... jump!



| know peak sporting performance...
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| Search. Drive. Smile. I
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what we do not know”
Rick Rubin

“Its magic |
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_ I'love the dynamics of
lemon tart but |-hate
the fuss...
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PARTICIPATE
EXPERIENCES B
IN PEOPLE’S LIV
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03
GET OUTSIDES
YOURSELF
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Advertising Research dmg::media

Strategic Brand Research @
global

Media Research ® MEDIAHUIS

wr
% OUTDOOR

Brand or Product Development Research

. . Business
Business to Business Research Post
Sustainability

Public Policy and Social Research FUE L

Grand Prix Award

AnalyticImpact  NOKStQt L E:%mli::lg Society




EVENT ANNOUNCEMENT

Research Excellence Awards

01
NOV

Closing Date for Entries
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Just Under 8 in 10 Irish Adults listen to Digital Audio in
an average week.

Reach - 3.06m Adults

Source: RedC/I1AB 2024
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Hughie Devine | Head of Sponsorship & Programmatic Partnerships



Preparation

o

* Start with a stat!

* Whatisin it for the audience?
* Stand UP!

* Leave a lasting impression
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' Let's talk about...

AR

* Irish AdSpend
* Mediahuis' Audio Strategy

* Effectiveness
2025 - IMPACT
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Digital

Radio

OOH

Press

Cinema

Full Year Media Market actual (2023) and forecasts (2024)

m2024 m2023

I <254

I €159
€155

N €94
13:51

I €65
€75

€5
€5

€246

€1,001
€913

core

*»* Irish Ad Spend - 2024

AR

* 5Years Time?

* Compete with Tech Giants?
* Video -€291m

* Digital Audio-1%

AR

AR

AR

R MEDIAHUIS



*» Strengths of Digital Audio

» Immersive Experience- Ads have
49% more impact vs linear ads;

«* Real Time Reporting -Actual listens
rather than panel,;

» Targeting Capabilities

»» 80% of digital audio is consumed

with no visual media. 100% engaged.

R MEDIAHUIS



Mediahuis Strategy

Trusted Journalists — New Platform
Nationwide Reach

Digital 1st Newsroom — Dublin Riots
* New ldeas for Podcast series

\/ \/ \/
0’0 0’0 0’0

o%

3 MEDIAHUIS



** Total Network Audience

2021- 30k Listens Per Month

2024 - 2,400,000 Listens Per Month



v The Left Wing

v Crime World v The BelTel v Resl Health with Karl Henry v The Indo Daily v The Throw-In
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** Power of Host Reads

O PN

Results

-73% aware of the sponsorship when prompted
-75% recall the creative when its was replayed.
-59% more likely to consider Activia as a result of this partnership.

-Brand Perception - 81% stating that the partnership suggests Activia is a high quality
brand.

% Listen Through Rate — 97%

in sociation with ACTlVV&
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- usiva Wi e\m

N The Big Tech Show

W

** Power of Host Reads

O o
Results: 'J | N | NO

-81% recalled the sponsorship when the creative was played. | TheBig Tech Show
-For 3 in 4 the sponsorship did not negatively impact enjoyment. Adrian Weckler
-89% believe that the association suggests that Elavon is a high quality brand gpeoceronvi a”: |
-86% stated that it would make them more positively disposed to the brand. Ny
-75% agreed positively with the quality of the creative execution L G
—%
o @ & o
<+ Listen Through Rate — 97% @ o ’
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The dismissed “coercive behaviour” allegations against F1 boss, husband of Geri

O Irish Independent

If you want to avoid
turbulence, don’t fly
over Andes or Alps —
and sit near the wing
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scandal: Dan Wootton sacked frc
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L\DZurICH, |

ponsorship

IrishIndependent ¥

Home / StoryPlus / StoryPlus

|

New owners

SPONSORED: What you need to know about

topping up your pension

@ zuricn

Sponsored by Zurich

Irish Independent ¥

@ ZURICH

So take a small action
for your future.

The Indo Daily: Unsolved - Who
killed Lisa Dorrian?

he Lansdowne
hotel in Kenmare

2 ZURiCH

by ‘glacial pace’ of gard:
two years after 'RTE Invest

Elreann issue weather warning

PreMium
Clllian Murphy and the mistimed kiss: 9
g missed at last night's

The Indo Daily: Unsolved - Jean
McConville and her children’s
ongoing quest for justice

The Indo Daily: The mystery behind a gruesome
double murder in a lonely Longford village

The Indo Daily: Unsolved - Who murdered the

R MEDIAHUIS

PREMIUM
Cillian Murphy and the
mistimed kiss: ¢ at
moments you missed at
last night's glitzy Golden
Globes




v Real Health with Karl Henry

" with Karl Henry

Inassociationwith ACTIVIA

Fat, food and the science of
Real Health with Karl Henry

&=

@ t

Irish Independent

- 4 - .
Home / Podcasts / Real Health Podeast

2

Real Health Podcast: Money, mortgages
and financial fitness with Eoin McGee

2D,

Real Health
with Karl Henry

Money, mortgages
and financial fitness

witn EOIN McGee

Kari Henry

£ Premium

Irish Independent 7

Home / Podcasts / Real Health Podcast

Real Health Podcast: What to do when
things don’t go your way, with Buddhist
teacher Haemin Sunim

inasga'ﬁbnwl} ]

ax 225722 -
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IRISH
PODCAST
AWARDS

Awards ' Golp

* BestDaily Podcast - Irish Podcast Awards 2023

* Best Serialised Podcast - New York Radio Festival

* Best Business Podcast - Smurfit 2023

* BestPodcast- European Media Awards 2023

e Currently nominate for the Best Podcast - International
News & Media Association Awards 2024

* New York Radio Festival Awards 2024

I

The Indo
Daily

T —

3 MEDIAHUIS



" 17:08 wcm

v I'm Not Here To Hurt You

THE STORY OF IRELAND'S MOST POLITE BANK ROBBER
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Thank you for listening

NS

* Started with a stat!

* Whatis in it for the audience?
» Stood UP!

* Hopefully left you looking to
Increase digital audio spends
in 2025.
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Thank You!

The
Marketing Society
of Ireland
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