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MASTER OF NONE
BUT OFTEN TIMES

BETTER THAN ONE
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TO BE SNACKABLE 
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BAD = BAD
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GOOD = GOOD 
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A WEALTH OF
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INFORMATION CREATES
A POVERTY 

OF ATTENTION
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PERSUASION
BUISNESS

AMAZING PEOPLE
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CRISIS 

27.03.25

OF CREATIVITY
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EPIDEMIC OF 
BORINGNESS
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HOW LONG
TO CREATE

HOW LONG
DOES IT LAST

VS
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”NONSENSE IS THE 
ONLY WAY TO BREAK 
THOROUGH… THE WHITE 
SPACE EXISTS IN THE 
ABSURD.”
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”NONSENSE IS THE 
ONLY WAY TO BREAK 
THOROUGH… THE WHITE 
SPACE EXISTS IN THE 
ABSURD.”



GET WEIRD

27.03.25



27.03.25



MAKE PEOPLE 
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FEEL AGAIN 



PEOPLE CRAVE
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ORIGINAL STORYTELLING
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THINK BEYOND
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A SINGLE PLATFORM
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THINK BEYOND
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BUILDING WORLDS
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THAT PEOPLE
CAN STEP INTO

IN DIFFERENT WAYS
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ATTENTION IS EARNED
27.03.25

NOT BY CHOPPING 
CONTENT DOWN, BUT
BY EXPANDING THE 

WAYS STORIES ARE TOLD



27.03.25

SHORTER
BETTER
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