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JACK OF ALL TRADES




JACK OF ALL TRADES
MASTER OF NONE




JACK OF ALL TRADES
MASTER OF NONE

BUT OFTEN TIMES
BETTER THAN ONE




ADS NEED
TO BE SNACKABLE




SHORTER
CONTENT WINS
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BAD = BAD
GOOD = GOOD
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A WEALTH OF

INFORMATION CREATES
A POVERTY
OF ATTENTION




IN THE

PERSUASION
BUISNESS
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IN THE
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CRISIS
OF CREATIVITY







EPIDEMIC OF
BORINGNESS




HOW LONG
TO CREATE

VS
HOW LONG
DOES IT LAST




INONSENSE IS THE
ONLY WAY TO BREAK
THOROUGH




== STRAIGHT FROM TH
ORED SPARK
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GET WEIRD
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MAKE PEOPLE
FEEL AGAIN




PEOPLE CRAVE
ORIGINAL STORYTELLING
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A FILM FROM DANIELS

“ONE OF THE
BEST FILMS OF THE DECADE.”

AWARDS CIRCUIT

SONG KANG HO LEE SUN KYUN CHO YEO JEONG CHOI WOO SHIK PARK SO DAM
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THINK BEYOND
A SINGLE PLATFORM




& — '.-.n:"'
l :

b A s ~ha 3 = -
vd ‘ g .} " ' /;\ ,

) nEnEnEm' | =]
i ﬁ‘?




THINK BEYOND
















BUILDING WORLDS

THAT PEOPLE
CAN STEP INTO
IN DIFFERENT WAYS
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ATTENTION IS EARNED

NOT BY CHOPPING
CONTENT DOWN, BUT

BY EXPANDING THE
WAYS STORIES ARE TOL
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SHORTER
BETTER

FU=L
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